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OVS S.p.A. is the leading value fashion retailer in 
Italy, with a dominant market share in men’s, 
women’s and kids’ segments.  
 
Listed on the Italian Stock Exchange since March 
2015. 
 

•  € 1,415 million net sales in 2017 

•  8% Italian market share  

•  over 1,600 stores in Italy and abroad  

•  over 890,000 sq m total selling area 

OVS S.p.A. 
OVERVIEW 
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OVS S.p.A. 
OVS S.p.A. operates under several brands: 

•  OVS, the leading Italian brand for men’s, 
women’s, and kids’ clothing  

•  OVS KIDS, category killer and undisputed 
leader on the Italian market for kids’ clothing  

•  UPIM, Italy’s family value retailer 

•  BLUKIDS, Upim’s clothing brand for kids 

•  CROFF, Upim’s home decoration brand 

•  PIOMBO, new menswear concept, in 
collaboration with renowned designer Massimo 
Piombo, offering refined style, elegance and 
quality. 

OVERVIEW 



About OVS 
OVS is Italy’s n°1 apparel brand and a leading 
value fashion retailer with a dominant market 
share in men’s, women’s and kids’ segments. 
 
•  Founded in 1972 in Venice 

•  € 1,186 million net sales in 2017 
•  Over 1,100 stores in Italy and abroad  

•  170 million visitors every year 

•  97 % brand awareness in Italy 

•  Undisputed market leader in the Italian kids’ 

industry with a double-digit market share 
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About OVS 
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BRAND POSITIONING STATEMENT 

OVS is the leading Italian fast fashion 
brand, offering everyone, every day, 
the freedom to dress in Italian style 
and always at the best possible prices. 



Network 

•  Over 1,100 stores in Italy and abroad  

•  Present in 39 countries  

•  Full format, average size about 1,000 sq m 

•  Kids format, average size about 150 sq m 
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Customers 

With a growing number of young, 

contemporary customers, OVS 

benefits from a solid customer 

base thanks to a wide-ranging 

offer for the whole family, 

covering different lifestyles. 
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Store Concept 

A continuous evolution merging heritage and 
urban details to offer our customers a 
contemporary shopping experience. 
The layout naturally stimulates customers to 
explore the entire store, thanks to display ideas 
that enhance the aesthetics and the details of 
the products. 
 
Over the last few years, we have revised our 
store format and concepts, implementing 
important energy-efficiency measures. The 
result is that we have renovated around 80% 
of our store network, generating a significant 
increase in sales while reducing our impact on 
the environment.  
The store based in Corso Buenos Aires in Milan 
was the first store in Italy to obtain "GOOD" 
level BREEAM Refurbishment and Fit-Out 
certification, an international scheme to 
identify world buildings that comply with the 
highest standards for sustainability. 
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Design & Product 
Development 
The OVS Design and Product Development 
Department is led by experienced Fashion 
Directors and operates with an internal 
team that includes designers, product 
managers and pattern makers to ensure 
the evolution of fashion trends and 
constant renewal in the product range: 
men’s, women’s and kidswear. 
 
The collections express the excellence of 
Italian style made accessible to everyone 
at the best possible price. 
 
Special projects are developed through 
cooperation and partnership with external 
designers and young talents from the 
world’s best-known fashion schools. 
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OVS is the undisputed market leader in the 
Italian kidswear industry, with a double-digit 
market share. 
 
OVS KIDS is present in all OVS full-format stores 
and also with stand-alone format: 

•  in Italy 1 out of 2 children wears OVS 
•  target 0-14 
•  product styled in Italy 
•  high-quality, natural fabrics 
•  extremely competitive price positioning and 

value for money 
•  over 300 stand-alone kids stores (DOS and 

franchising) in Italy and abroad 
•  average size 150 sqm 
 

Design & Product 
Development 
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Design & Product 
Development 
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Shaka Innovative Beauty is the OVS brand 
dedicated to perfumes and cosmetics. 
Shaka is smart, democratic and always in 
line with the latest trends. Every month it 
offers themes with new and different 
shades and textures, according to the way 
the fashion and beauty worlds are moving. 
 
The wide range of items, all at affordable 
prices, is combined with an extreme 
attention to product quality, all 100% made 
in Europe.  
 
Shaka is also the OVS beauty concept, 
where it is always possible to discover 
contemporary, on-trend brands. 



KENDALL+KYLIE exclusively FOR OVS was 
launched in March 2018, when OVS unveiled the 
first capsule collection with with the brand of 
fashion influencer sisters, Kendall + Kylie Jenner 
(together, they can boast a global following of 
over 190 million fans). 
 
Two additional Spring/Summer capsules in April 
and May and four limited edition Fall/Winter 
ranges will be available from July to October. 
 
The collection is infused with a feminine, urban 
and youthful appeal, reflecting Kendall and Kylie 
Jenner’s iconic style, which blends Nineties’ 
sportswear with a glamorous urban vibe. 
 
KENDALL+KYLIE FOR OVS is sold in selected OVS 
stores and on ovs.it and ovsfashion.com. 
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Special Projects 



OVS Arts of Italy, the project created in 
cooperation with the creative team of Davide 
Rampello that aims to capitalise on the 
masterpieces of Italy’s artistic and cultural 
heritage, has reached its third edition. This year, it 
wishes to bring the world of fashion closer to the 
world of theatre and opera.  
 
International top model Bianca Balti and the 
singer Elio (from "Elio e le Storie tese") were 
present on the red carpet of the 75th Venice 
International Film Festival: she wore a dress 
inspired by Giuseppe Verdi's Traviata and Elio a 
flaming red tabarro over a tailcoat. 
Many guests and VIPs celebrated the launch of 
the third edition of OVS Arts of Italy at an 
exclusive gala at the Teatro Gerolamo in Milan. 
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75. VENICE FILM FESTIVAL: ELIO AND BIANCA BALTI 

TEATRO GIROLAMO, MILAN: GALA AND LIVE PERFORMANCE 

Special Projects 



Kids Creative Lab is a annual educational project 
of art and fashion dedicated to primary 
schoolchildren, conceived by OVS and Peggy 
Guggenheim Collection.  
The sixth edition achieved an extraordinary record 
for participants: over 1.8 million children (more 
than 50% of primary schoolchildren in Italy). It has 
been one of the biggest participatory project 
even realized. 
This year the project aimed to promote to 
promote values such as awareness and respect 
among young people. The workshop We the Kids, 
conceived and implemented together with the 
artist and film-maker Marinella Senatore, 
consisted of a choreography, composed of 4 
different exercises, performed by the children. On 
9 May, over 1000 kids performed the 
choreography in Piazza San Marco in Venice. 

KIDS CREATIVE LAB 6°EDITION:  
KIDS’ PERFORMANCE IN PIAZZA SAN MARCO 
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Special Projects 



2013:  
OVS launched Fashion For Young Generations 
designed by Dafne Maio from Istituto Marangoni, 
tutored by Alberto Aspesi 
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Special Projects 

2015: 
Elio Fiorucci designed a capsule collection, inspired by St 
Francis' Cantico delle Creature for Expo Milano 2015. 

2015: 
OVS was appointed Official Retailer at Expo Milano 2015 

2016: 
OVS met the irreverent and ironic creativity of Jean 
Paul Gaultier to launch a capsule collection for men 
and women. 



OVS and Marie Claire social casting 2017 - 2018 
OVS and Marie Claire, in collaboration with Brave Model 
Agency, looking for aspiring models in OVS stores all 
over Italy 

J-AX in Turin 2016 
Special guest, rapper J-AX for an exclusive 
meet & greet in the OVS store in Turin 

Giovanni Allevi for OVS Arts of Italy 2016 
The composer Giovanni Allevi at a special concert to 
launch the Arts of Italy project at the Auditorium in Milan  

17 

Communication 
EVENTS 

Vogue Fashion’s Night Out 2016 
Special guest, Alvaro Soler for an exclusive 
live performance in the OVS’ Milan store in Via Torino 
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Communication 

The communication is focus on the 
product. The aim is to make the 
customer aware of the product core 
competences.  
 
The product selection is done by 
identifying “OVS FAVOURITE” on which 
OVS defines the online and offline 
communication with an omnichannel 
approach. 



E-commerce 
APP / CLICK & COLLECT / PROXIMITY MARKETING 
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CRM 
OVS CARD / OVS CARD FOR STUDENTS / NEWSLETTERS 

OVS is Italy’s leading clothing company in 
terms of active card holders, with a 
proactive recruiting and loyalty strategy. 
 
2,6 MILLION ACTIVE CARDHOLDERS 
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MY SIZE 

Omnichannel 
OVS ID AND WI-FI IN STORE 
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•  Omnichannel approach 

•  Store digitalization and 
new in-store experience 

•  Speed and flexibility in the 
supply chain 

•  Scouting new technologies 
in partnership with digital 
transformation 
accelerators 



Supply chain 
& operations 

At OVS we source our products from the 
best sourcing areas in the Mediterranean 
basin, Far East and Italy. 
 
It has a long-standing global sourcing 
organization based in Hong Kong, Shanghai, 
New Delhi, Dhaka and Istanbul, employing 
almost 300 people dedicated to supplier 
scouting, production and quality control. 
 
The supply chain is managed through a 
network of international service providers 
and in Italy by two warehouses based in 
Milan and Piacenza. Yearly volumes are 
more than 180 million items. Products are 
distributed to the network based on store 
needs, and according to a daily plan. 

HIGH CONTROLLED & INTEGRATED SUPPLY CHAIN 
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Quality 
OVS considers quality as an essential pre-
requisite. This is why we have a company 
quality assurance department to guarantee 
that the quality of all our products complies 
with standards in terms of in-house 
requirements and current legislation with 
regard to production, materials and 
procedures. 
 
For many childrenswear and underwear 
products OVS is certified by Oeko-Tex 100 
(class I and II), checking the levels of noxious 
chemical substances contained in the 
garments. 
 
OVS uses only faux fur. 
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Sustainability 

OVS is the first Italian company to be part of 
the Better Cotton Initiative, to source cotton 
that reduces water usage and chemicals 
 
OVS is the only Italian company that subscribed 
the call to action “Circular Fashion System 
Committment “ and, together with other fashion 
brands and retailers, signed a commitment to 
accelerate the transition to a circular fashion 
system. 
 
OVS adheres to Accord on Fire and Building 
Safety in Bangladesh, an independent, legally 
binding agreement between brands and trade 
unions, designed to work towards a safe and 
healthy Bangladeshi ready-made garment 
industry. 
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OVS believes in a more sustainable future for 
fashion and promotes it in a democratic, 
inclusive, and responsible way. Respect for 
people and the environment are intrinsic values 
to the culture of OVS and they direct its choices 
in every area. 
 
Over the years OVS has cemented a solid social 
reputation by contributing to and collaborating 
with high-profile organizations in numerous 
charity projects and humanitarian activities, for 
the most part dedicated to child relief. 
 
In 2013, it launched a project to collect and 
recycle used clothing in support of Save The 
Children. 
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RECYCLING PROJECT 

Sustainability 



Press clippings 
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Press clippings 
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OVS  
Via Terraglio 17 

30174 Venezia Mestre 
www.ovs.it 


